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381.10285467 YESI 
 
Creating value : winners in the new business 
environment / edited by Michael A. Hitt ... [et al.].  
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P DECI 
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2nd ed.  
New York : Van Nostrand Reinhold, c1995.  
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Dot-com debacle and the return to reason / 
Louis E.V. Nevaer.  
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New York : McGraw-Hill, c2001.  
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accountants / Steven M. Glover, Stephen W. 
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658.800285467 GLOV 
 
E-business (R)evolution : living and working in 
an interconnected world / Daniel Amor.  
Upper Saddle River, NJ : Prentice Hall PTR, 
c2000.  
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approach to business problems and 
opportunities / William J. Buffam.  
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e-Business intelligence : turning information 
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with Mark Hammond.  
New York : McGraw-Hill, c2001.  
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New York : McGraw-Hill, c2001.  
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New York ; Chichester : Wiley, 2001.  
658.478 SHAW 
 
E-business revolution / Ian R. Harper.  
Hobart, Tas. : School of Economics, University of 
Tasmania, 2000.  
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E-commerce [electronic resource] : the future for 
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consumers / Australian Securities & Investments 
Commission.  
Sydney, N.S.W. : Australian Securities & 
Investments Commission, 2000.  
AV 332.102854678 ASIC CF/CD 
 
E-commerce beyond 2000 : final report / 
[commissioned by] The National Office for the 
Information Economy ; [prepared by] the Allen 
Consulting Group.  
Canberra : Dept. of Communications, Information 
Technology and the Arts, 2000.  
f 658.800285 ALLE 
 
E-commerce book : building the E-empire / 
Steffano Korper, Juanita Ellis .  
San Diego, Calif. ; London : Academic, 1999.  
658.054678 KORP 
 
E-commerce security : weak links, best 
defenses / Anup K. Ghosh.  
New York : John Wiley, 1998.  
658.478 GHOS 
 
E-commerce without tears : putting the E into 
real business / Naomi Langford-Wood & Brian 
Salter.  
London ; Hemel Hempstead : Prentice Hall, 2001.  
658.054678 LANG 
 
E-enterprise : business models, architecture, 
and components / Faisal Hoque.  
Cambridge, U.K. ; New York, N.Y. : Cambridge 
University Press ; [New York, N.Y.] : SIGS Books, 
2000.  
658.800285 HOQU 
 
E-finance : “architecting” the open E-finance 
network : built to ride the internet wave.  
New York : JP Morgan, 2000.  
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e-Finance : the electronic revolution / Erik 
Banks.  
Chichester ; New York : J. Wiley, c2001.  
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E-finance report / Ezra Zask, editor.  
New York : McGraw-Hill, 2001.  
332.102854678 EFIN 
 
e-Management [electronic resource] : managing 
in the internet age  / edited by Moustafa H. 
Abdelsamad and Elwin R. Myers.  
Corpus Christi, TX : Society for Advancement of 
Management, [2001].  
AV 658.05467 EMAN CF/CD 
 
E-marketplace : strategies for success in B2B 
ecommerce / Warren D. Raisch.  
New York : McGraw-Hill, 2001.  
658.84 RAIS 
 
E-media : how to use electronic media for 
effective marketing comunications / edited by 
Jeremy Swinfen Green; consultant editor Roderick 
White.  
Henley-on-Thames : Admap Publications, 2000.  
658.800285467 EMED 
 
E-retailing / Charles Dennis, Tino Fenech and Bill 
Merrilees.  
London ; New York : Routledge, c2004.  
658.872 DENN [2004] 
 
E-roadmapping : digital strategising for the 
new economy / Stefan P. Bornheim, with Jutta 
Weppler and Oliver Ohlen, with case studies from 
Daimler Chrysler, getmobile.de, GoIndustry.com 
and Siemens.  
Basingstoke : Palgrave, 2001.  
658.84 BORN 
 
E-shock : the new rules : e-strategies for 
retailers and manufacturers / Michael De Kare-
Silver.  
[New ed.].  
Basingstoke : Palgrave, 2001.  
658.800285467 DEKA 
 
e-shock 2000 : the electronic shopping 
revolution : strategies for retailers and 
manufacturers / Michael de Kare-Silver.  
Basingstoke : Macmillan, 2000.  
658.054678 DEKA 
 
E-trepreneur! : a radically simple and 
inexpensive plan for a profitable Internet store 
in 7 days / Sherry Szydlik and Lamont Wood.  
New York : John Wiley, c2000.  
658.84 SZYD 
 
eBrands : building an Internet business at 
breakneck speed / Phil Carpenter.  
Boston : Harvard Business School Press, c2000.  
658.84 CARP 

eBusiness and workplace redesign / edited by 
Paul Jackson and Reima Suomi.  
New York, London : Routledge, 2002.  
658.05 EBUS 
 
ebXML : concepts and application / Brian Gibb 
and Suresh Damodaran.  
Indianapolis, IN : Wiley Pub., c2003.  
005.72 GIBB 
 
Ecommerce : formulation of strategy / Robert T. 
Plant.  
Upper Saddle River, N.J. ; London : Financial 
Times/Prentice Hall, c2000.  
658.4012 PLAN 
 
Economic and social impact of electronic 
commerce : preliminary findings and research 
agenda.  
[Paris, France] : Organisation for Economic Co-
operation and Development, c1999.  
380.1028546 WYCK 
 
Economics of e-commerce : a strategic guide 
to understanding and designing the online 
marketplace / Nir Vulkan.  
Princeton, N.J. : Princeton University Press, 2003.  
381.1 VULK 
 
EDI : the competitive edge / Phyllis K. Sokol.  
New York, NY : Intertext Publications : McGraw-
Hill, c1989.  
650.0285 SOKO 
 
EDI : the practices and intentions of agencies 
of the Commonwealth Government : 2nd 
survey report September 1992 / R.A. Clarke, P.J. 
Campbell, S.G. Telfer.  
Canberra : Dept. of Commerce, Australian National 
University, 1992.  
f 354.94010285 CLAR 
 
EDI guide : a step by step approach / Edward 
Cannon.  
New York : Van Nostrand Reinhold, c1993.  
658.0546 CANN 
 
Electronic b@zaar : from the silk road to the 
eroad / Robin Bloor.  
London ; Naperville, IL, USA : Nicholas Brealey 
Pub., 2000.  
658.800285 BLOO 
 
Electronic commerce : a manager's guide / Ravi 
Kalakota, Andrew B. Whinston.  
Reading, Mass. : Addison-Wesley, c1997.  
658.800285 KALA 
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Electronic commerce : opportunities and 
challenges for government.  
Paris, France : OECD, 1997.  
658.800285 ELEC 
 
Electronic commerce : principles and practice / 
Hossein Bidgoli.  
San Diego, Calif. ; London : Academic, c2002.  
658.054678 BIDG 
 
Electronic commerce : strategies and models 
for business-to- business trading / Paul 
Timmers.  
New York ; Chichester : Wiley, 1999.  
658.800285 TIMM 
 
Electronic commerce and the role of the WTO / 
Marc Bacchetta ... [et al.].  
Geneva, Switzerland : WTO Publications, 1998.  
f 341.7543 ELEC 
 
Electronic data interchange in the Australian 
automotive industry : survey results of 
Australian automotive products manufacturers 
/ by David Mackay ; with the assistance of Bruce 
Ridge.  
Melbourne : Centre for International Research on 
Communication and Information Technologies, 
c1992.  
f 338.476292 MACK 
 
Electronic funds transfers and payments : the 
public policy issues / edited by Elinor Harris 
Solomon.  
Boston : Kluwer-Nijhoff Pub. ; Norwell, MA, USA : 
Distributors for the U.S. and Canada, Kluwer 
Academic Publishers, c1987.  
332.1028 ELEC 
 
Electronic marketing / Margo Komenar.  
New York : Wiley Computer, c1997.  
658.800285467 KOME 
 
Email for business handbook / [editor, Peter 
O'Shea].  
Sydney : TMTE Group, c2000.  
658.800285 EMAI 
 
Emerging high-tech consumer : a market 
profile and marketing strategy implications / 
edited by Allan C. Reddy.  
Westport, Conn. : Quorum Books, 1997.  
658.83408 EMER 
 
Empowering intranets to implement strategy, 
build teamwork, and manage change / D. Keith 
Denton.  
Westport, CT : Praeger, 2002.  
658.05468 DENT 

Enabling eBusiness : integrating technologies, 
architectures and applications / W.S. Whyte.  
Chichester, England ; New York : Wiley, c2001.  
658.84 WHYT 
 
Enterprise networking : data link subnetworks / 
James Martin with Kathleen Kavanagh Chapman, 
Joe Leben.  
Upper Saddle River, N.J. : Prentice Hall PTR, 
c1996.  
004.6 MART 
 
Enterprise resource planning systems : 
systems, life cycle, electronic commerce, and 
risk / Daniel E. O'Leary.  
Cambridge : Cambridge University Press, 2000.  
658.84 OLEA 
 
Eternal e-customer : how emotionally 
intelligent interfaces can create long-lasting 
customer relationships / Bryan P. Bergeron.  
New York : McGraw-Hill, 2001.  
658.812 BERG 
 
Evolve! : succeeding in the digital culture of 
tomorrow / Rosabeth Moss Kanter.  
Boston, Mass. : Harvard Business School Press, 
c2001.  
658.4062 KANT 
 
EWeek.  
New York, N.Y. : Ziff Davis Media, [2000-  
P EWEE 
 
Executive's guide to e-business : from tactics 
to strategy / Martin Deise... [et al.].  
New York : Wiley, c2000.  
658.800285467 EXEC 
 
Executive's guide to the wireless workforce / by 
Russell D. Lambert, edited by Julia King.  
Hoboken, N.J. : J. Wiley & Sons, c2003.  
384.33068 LAMB [2003] 
 
Exploring e-commerce : global e-business and 
e-societies / Craig Fellenstein, Ron Wood.  
Upper Saddle River, N.J. : Prentice Hall PTR ; 
London : Prentice- Hall International, c2000.  
658.05 FELL 
 
Formation of inter-organizational networks / 
edited by Mark Ebers.  
Oxford ; New York : Oxford University Press, 1997.  
658.0546 FORM 
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From .com to .profit : inventing business 
models that deliver value and profit / Nick Earle, 
Peter Keen ; foreword by Ann Livermore.  
San Francisco : Jossey-Bass, c2000.  
658.40352 EARL 
 
From EDI to electronic commerce : a business 
initiative / Phyllis K. Sokol.  
New York : McGraw-Hill, c1995.  
005.74 SOKO 
 
Frontiers of electronic commerce / Ravi 
Kalakota, Andrew B. Whinston.  
Reading, Mass. : Addison-Wesley Pub. Co., 
c1996.  
650.0285 KALA 
 
Future of eMarkets : multi-dimensional market 
mechanisms / Martin Bichler.  
Cambridge : Cambridge University Press, 2001.  
658.84 BICH 
 
Future of marketing : practical strategies for 
marketers in the post-internet age / C. N. A. 
Molenaar. 
London : Financial Times Prentice Hall, 2002.  
658.800285467 MOLE [2002] 
 
Future of shopping : traditional patterns and 
net effects / Julian E. Markham.  
Basingstoke, England : Macmillan Business, 1998.  
381.1 MARK 
 
Future of the electronic marketplace / edited by 
Derek Leebaert.  
Cambridge, Mass. : MIT Press, c1998.  
658.800285 FUTU 
 
Futurize your enterprise : business strategy in 
the age of the e- customer / by David Siegel.  
New York ; Chichester : Wiley, 1999.  
658.054678 SIEG 
 
Global advance of electronic commerce : 
reinventing markets, management, and national 
sovereignty : a report of the sixth annual Aspen 
Institute Roundtable on Information 
Technology / David Bollier, rapporteur.  
Washington, D.C. : The Aspen Institute 
Communications and Society Program, 1998.  
380.1028546 ASPE 
 
Global advantage on the Internet : from 
corporate connectivity to international 
competitiveness / Mary J. Cronin. 
New York : Van Nostrand Reinhold, c1996.  
650.0285467 CRON 
 

Global e-commerce and online marketing : 
watching the evolution / edited by Nikhilesh 
Dholakia ... [et al.].  
Westport, Conn. : Quorum Books, 2002.  
658.84 GLOB 
 
Global e-commerce strategies for small 
businesses / Eduardo da Costa.  
Cambridge, Mass. ; London : MIT Press, c2001.  
658.84 COST 
 
Global electronic commerce : theory and case 
studies / J. Christopher Westland, Theodore H. K. 
Clark.  
Cambridge, Mass. : MIT Press, 1999.  
658.800285 WEST 
 
Global internet economy / Bruce Kogut, editor.  
Cambridge, Mass. : MIT Press, 2003.  
338.47004678 GLOB 
 
Global marketing for the digital age / Bill Bishop.  
Lincolnwood, Ill. : NTC Business Books, 1999.  
658.848 BISH 
 
Going digital! : a guide to policy in the digital 
age / Robert E. Litan and William Niskanen.  
Washington, D.C. : Brookings Institution Press : 
Cato Institute, c1998.  
651.8 LITA 
 
Going wireless : revolutionize your business 
with mobile technology / Jaclyn Easton.  
New York : HarperBusiness, 2002.  
658.05467 EAST 
 
Guide to Internet job searching / Margaret Riley, 
Frances Roehm, Steve Oserman.  
Lincolnwood, Ill. : VGM Career Horizons, c1996.  
f 650.14 RILE 
 
Impact of the Internet and new technologies on 
the workplace : a legal analysis from a 
comparative point of view / by Michele Colucci ; 
edited by Roger Blanpain.  
The Hague : Kluwer Law International, 2002.  
331 BULL 
 
In real time : managing the new supply chain / 
Sandor Boyson, Lisa H.  Harrington and Thomas 
M. Corsi.  
Westport, Conn. : Praeger Publishers, c2004.  
658.70285 BOYS [2004] 
 
Internet advertising report / by Mary Meeker.  
New York : HarperCollins, 1997.  
f 658.800285467 MEEK 
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Internet business book / Jill H. Ellsworth, 
Matthew V. Ellsworth.  
New York : Wiley, c1994.  
650.0285467 ELLS 
 
Internet business models and strategies : text 
and cases / Allan Afuah, Christopher L. Tucci.  
Boston : Irwin/McGraw-Hill c2001.  
658.84 AFUA 
 
Internet economy : access, taxes, and market 
structure / Alan E. Wiseman.  
Washington, D.C. : Brookings Institution Press, 
c2000.  
338.47004678 WISE 
 
Internet Open Trading Protocol / David Burdett, 
Donald E. Eastlake III, Marcus Goncalves.  
New York, NY : McGraw-Hill, c2000.  
658.054678 BURD 
 
Internet solutions for project managers / Amit K. 
Maitra.  
New York : Wiley, 1999.  
004.678 MAIT 
 
Internet supply chain : impact on accounting 
and logistics / Dimitris N. Chorafas.  
New York : Palgrave, 2001.  
658.054678 CHOR 
 
Intranet business strategies / Mellanie Hills.  
New York : Wiley, c1997.  
004.68 HILL 
 
Intranets : what's the bottom line? / Randy J. 
Hinrichs.  
Mountain View, Calif., USA : Sun Microsystems 
Press, c1997.  
650.028546 HINR 
 
IP for 3G : networking technologies for mobile 
communications / Dave Wisely, Philip Eardley 
and Louise Burness.  
New York : John Wiley & Sons, c2002.  
621.38212 WISE 
 
ISP marketing survival guide : proven 
strategies and secrets for outmaneuvering the 
competition / Christopher Knight.  
New York : John Wiley, 2000.  
658.800285467 KNIG 
 
Journal of interactive marketing : a quarterly 
publication from the Direct Marketing 
Educational Foundation, Inc.  
New York, NY : John Wiley & Sons, c1998-  
P JOUR 

Killing the paper dragon : electronic data 
interchange in business / Fred Metzgen.  
Oxford : Heinemann Newnes, 1990.  
658.0546 METZ 
 
Last mile : broadband and the next Internet 
revolution / Jason Wolff, Natalie Zee.  
New York : McGraw Hill, c2001.  
384 WOLF 
 
Leaving reality behind : etoy vs eToys.com & 
other battles to control cyberspace / Adam 
Wishart and Regula Bochsler.  
New York : ecco, c2003.  
303.4834 WISH 
 
Legal guide to e-business / Jacqueline Klosek. 
Westport, Conn. : Praeger, 2003.  
343.7309944 KLOS [2003] 
 
Loyalty.com : customer relationship 
management in the new era of Internet 
marketing / Frederick Newell.  
New York : McGraw-Hill, c2000.  
658.84 NEWE 
 
M-business : the race to mobility / Ravi Kalakota 
& Marcia Robinson.  
New York : McGraw-Hill, 2001.  
658.84 KALA 
 
M-commerce : technologies, services, and 
business models / Norman Sadeh.  
New York : John Wiley & Sons, c2002.  
658.84 SADE 
 
M-Profits : making money from 3G services / 
Tomi T. Ahonen.  
Chichester : Wiley, 2002.  
658.84 AHON 
 
Making markets : how firms can design and 
profit from online auctions and exchanges / Ajit 
Kambil, Eric van Heck.  
Boston, Mass .: Harv. Bus. School Press, c2002.  
658.84 KAMB 
 
Managing impressions with information 
technology / edited by Jon W.  Beard.  
Westport, Conn. : Praeger, 2004.  
658.4038 MANA [2004] 
 
Managing the corporate intranet / Mitra Miller, 
Andrew J. Roehr, Benjamin Bernard.  
New York ; Chichester : Wiley, c1998.  
658.0546 MILL 
 
 
 



__________________________________________________________________________________________________ 
E-commerce / August 2005               10 

Marketing.  
St Kilda, Vic. : Niche Media, 2002-  
P MARK 
 
Marketing & ebusiness.  
Melbourne, Vic. : Niche Media, 1998-2002.  
P MARK 
 
Marketing in the cyber age : the why, the what, 
and the how / Kurt Rohner.  
Chichester, [England] ; New York : J. Wiley, c1998.  
658.84 ROHN 
 
Marketing on the Internet / Jill H. Ellsworth and 
Matthew V. Ellsworth.  
2nd ed.  
New York : John Wiley & Sons, 1997.  
658.84 ELLS 
Marketing strategies for the new economy / 
Lars Tvede and Peter Ohnemus.  
Chichester : Wiley, 2001.  
658.8 TVED 
 
Mastering the digital marketplace : practical 
strategies for competitiveness in the new 
economy / Douglas F. Aldrich.  
New York : Wiley, c1999.  
658.800285 ALDR 
 
Max-e-marketing in the net future : the seven 
imperatives for outsmarting the competition in 
the net economy / Stan Rapp, Chuck Martin.  
New York : McGraw-Hill, c2001.  
658.84 RAPP 
 
Meeting the policy challenge : EDI and 
electronic trading in Australia / edited by Bill 
Melody.  
Melbourne : Centre for International Research on 
Communication and Information Technologies, 
1992.  
f 338.99406 MEET 
 
MetaCapitalism : the e-business revolution and 
the design of 21st century companies and 
markets / Grady Means, David Schneider.  
New York : John Wiley, c2000.  
658.054678 MEAN 
 
Mobile commerce : opportunities, applications, 
and technologies of wireless business / Paul 
May.  
Cambridge, UK ; New York, N.Y. : Cambridge 
University Press, 2001.  
384.5 MAY [2001] 
 
 

Momentum : how companies become 
unstoppable market forces / Ron Ricci, John 
Volkmann.  
Boston : Harvard Business School Press, c2003.  
658.827 RICC 
 
Net benefit : guaranteed electronic markets : 
the ultimate potential of online trade / Wingham 
Rowan.  
London : Macmillan Business, 1999 .  
658.800285467 ROWA 
 
Net future : the 7 cybertrends that will drive 
your business, create new wealth, and define 
your future / Chuck Martin.  
New York : McGraw-Hill, 1999.  
658.05467 MART 
 
Net gain : expanding markets through virtual 
communities / John Hagel III, Arthur G. 
Armstrong.  
Boston : Harvard Business School Press, c1997.  
658.800285467 HAGE 
 
Net ready : strategies for success in the E-
conomy / Amir Hartman, John Sifonis with John 
Kador.  
London : McGraw-Hill, 2000.  
658.054678 HART 
 
Netocracy : the new power elite and life after 
capitalism / Alexander Bard & Jan Soderqvist.  
London : Reuters, 2002.  
303.4833 BARD 
 
New barbarian manifesto : how to survive the 
information age / Ian Angell.  
London : Kogan Page, 2000.  
303.4833 ANGE 
 
Nonprofit guide to the Internet : how to survive 
and thrive / Michael Johnston.  
2nd ed.  
New York : Wiley, c1999.  
025.4 JOHN 
 
Now or never : how companies must change 
today to win the battle for Internet consumers / 
Mary Modahl.  
New York : HarperBusiness, c2000.  
658.84 MODA 
 
Online customer care : strategies for call center 
excellence / by Michael Cusack.  
Milwaukee, Wis. : ASQ Quality Press, c1998.  
658.812 CUSA 
 
 



__________________________________________________________________________________________________ 
E-commerce / August 2005               11 

Online marketing handbook : how to sell, 
advertise, publicize, and promote your 
products and services on the Internet and 
commercial online systems / Daniel S. Janal.  
New York : Van Nostrand Reinhold, c1995.  
658.800285467 JANA 
 
On-line profits : a manager's guide to electronic 
commerce / Peter G.W. Keen and Craigg 
Ballance.  
Boston, Mass. : Harvard Business School Press, 
c1997.  
658.800285 KEEN 
 
Open source enterprise solutions : developing 
an e-business strategy / Gunnison Carbone, 
Duane Stoddard.  
New York : J. Wiley, 2001.  
658.05 CARB 
 
Opening digital markets : battle plans and 
business strategies for Internet commerce / 
Walid Mougayar.  
2nd ed.  
New York : McGraw-Hill, c1998.  
658.84 MOUG 
 
Optimal database marketing : strategy, 
development, and data mining / Ronald G. 
Drozdenko, Perry D. Drake.  
Thousand Oaks, Calif. : Sage Publications, c2002.  
658.84 DROZ 
 
Out of the box : strategies for achieving profits 
today and growth tomorrow through web 
services / John Hagel III.  
Boston, Massachusetts : Harvard Business School 
Press, c2002.  
658.84 HAGE 
 
Paying with plastic : the digital revolution in 
buying and borrowing / David S. Evans, Richard 
Schmalensee.  
Cambridge, Mass. ; London : MIT Press, c1999.  
332.7650973 EVAN 
 
Payment system : design, management, and 
supervision / edited by Bruce J. Summers.  
Washington, D.C. : International Monetary Fund, 
1994.  
332.1028 PAYM 
 
Payments system in Australia / prepared by 
APSC Secretariat, Reserve Bank of Australia.  
[Australia] : Australian Payments System Council, 
1990.  
332.10994 PAYM 
 
 

The PayPal wars : battles with eBay, the media, 
the mafia, and the rest of planet Earth / Eric M. 
Jackson.  
Los Angeles, CA : World Ahead Pub., c2004.  
332.178 JACK [2004].   
 
Place to space : migrating to ebusiness models 
/ Peter Weill, Michael R. Vitale.  
Boston, Mass. : Harvard Business School Press, 
c2001.  
658.84 WEIL 
 
Political economy of the Internet in Asia and 
the Pacific : digital divides, economic 
competitiveness, and security challenges / 
edited by Jason P.  Abbott.  
Westport, Connecticut : Praeger Publishers, 
c2004.  
303.4833095 POLI [2004] 
 
Power of events : an introduction to complex 
event processing in distributed enterprise 
systems / David Luckham.  
Boston : Addison-Wesley, c2002.  
004.36 LUCK 
 
Power play : the beginning of the endgame in 
Net markets / Michael Moriarty, Bruce Klassen.  
New York : J. Wiley, c2001.  
658.84 MORI 
 
Preparing for electronic commerce in Asia / 
Douglas Bullis.  
Westport, Conn. : Quorum Books, 1999.  
382.45004095 BULL 
 
Promises to keep : technology, law, and the 
future of entertainment / William W. Fisher.  
Stanford, Calif. : Stanford University Press, 2004.  
346.730482 FISH [2004] 
 
Publicity on the Internet : creating successful 
publicity campaigns on the Internet and the 
commercial online services / Steve O'Keefe.  
New York : John Wiley & Sons, c1997.  
659.0285467 OKEE 
 
Putting Australia on the new silk road : the role 
of trade policy in advancing electronic 
commerce.  
Canberra : Department of Foreign Affairs and 
Trade, 1997.  
382.30994 ADAM 
 
 
 
 



__________________________________________________________________________________________________ 
E-commerce / August 2005               12 

Reaching the interactive customer : integrated 
services for the digital world / Mai-lan Tomsen, 
Ron Faith.  
Cambridge, UK ; New York, NY : Cambridge 
University Press, 2003.  
658.84 TOMS 
 
Readings in electronic commerce / edited by 
Ravi Kalakota, Andrew Whinston.  
Reading, Mass : Addison-Wesley Publ., c1997.  
658.800285467 READ 
 
Re-wiring business : uniting management and 
the Web / Tim McEachern, Bob O'Keefe.  
New York : Wiley, c1998.  
658.054678 MCEA 
 
Safety net : protecting your business on the 
Internet / Kathleen Sindell.  
New York ; [Great Britain] : Wiley, c2002.  
658.478 SIND 
 
Savings for the poor : the hidden benefits of 
electronic banking / Michael A. Stegman.  
Washington, D.C. : Brookings Institution Press, 
c1999.  
332.10285 STEG 
 
Second industrial revolution : business 
strategy and Internet technology / John J. 
Donovan.  
Upper Saddle River, N.J. : Prentice Hall, c1997.  
658.054678 DONO 
 
Secure online business : e-commerce, IT 
functionality and business continuity / 
consultant editor, Adam Jolly.  
London : Kogan Page, 2003.  
658.054678 SECU 
 
Securing e-business systems : a guide for 
managers and executives / Timothy Braithwaite.  
New York : Wiley, c2002.  
658.476 BRAI 
 
Security and privacy for e-business / Anup K. 
Ghosh.  
New York : Wiley, c2001.  
658.478 GHOS 
 
Security transformation : digital defense 
strategies to protect your company's reputation 
and market share / Mary Pat McCarthy, Stuart 
Campbell ; with Rob Brownstein.  
New York : McGraw-Hill, c2001.  
658.478 MCCA 
 

Sense & respond : capturing value in the 
network era / edited by Stephen P. Bradley and 
Richard L. Nolan.  
Boston, Mass. : Harvard Business School Press, 
c1998.  
658.05 SENS 
 
Seven steps to nirvana : strategic insight into 
e-business transformation / Mohan Sawhney, 
Jeff Zabin.  
New York : McGraw-Hill, c2001.  
658.84 SAWH 
 
Software rules : how the next generation of 
technology tools will increase strategic 
effectiveness - and create competitive 
advantage / Mark J. Barrenechea.  
London ; New York : McGraw-Hill, 2002.  
658.05 BARR 
 
Strategic management of e-business / Stephen 
Chen.  
New York : Wiley, 2001.  
658.84 CHEN 
 
Strategic marketing for the digital age / Bill 
Bishop.  
Lincolnwood, Chicago, Illinois, USA : American 
Marketing Association : NTC Business Books, 
1998.  
658.800285 BISH 
 
Strategies for electronic commerce and the 
Internet / Henry C. Lucas.  
Cambridge, Mass. ; London : MIT, c2002.  
658.84 LUCA 
 
Striking it rich.com : profiles of 23 incredibly 
successful websites you've probably never 
heard of / Jaclyn Easton.  
New York : McGraw-Hill, 1998.  
025.066588 EAST 
 
Success @ e-business : profitable internet 
business & commerce / Peter Morath.  
New York ; London : McGraw-Hill, 2000.  
658.054678 MORA 
 
Successful e-commerce : 10 case studies to 
show small business how to profit from online 
commerce / by Marc Phillips.  
Melbourne : Bookman Press, 1998.  
658.800285 PHIL 
 
Successful web sites in a week / Steve Morris, 
Paul Dickinson.  
London : Hodder & Stoughton, 1998.  
025.04 MORR 
 



__________________________________________________________________________________________________ 
E-commerce / August 2005               13 

Superhighway robbery : preventing e-
commerce crime / Graeme R. Newman and 
Ronald V. Clarke. 
Cullompton : Willan, 2003.  
364.168 NEWM [2003] 
 
Supply chain cybermastery : building high 
performance supply chains of the future / 
Andrew J. Berger and John L. Gattorna.  
Aldershot : Gower, c2001.  
658.500285 BERG 
 
Techno vision II : every executive's guide to 
understanding and mastering technology and 
the Internet / Charles B. Wang.  
New York : McGraw-Hill, c1997.  
658.4038 WANG 
 
Technology forecast, 2001-2003 : mobile 
internet, unleashing the power of wireless.  
Menlo Park, Calif. : PricewaterhouseCoopers 
Technology Centre, 2001.  
f 004.60112 TECH CF/CD 
 
TechVenture : new rules on value and profit 
from Silicon Valley / Mohan Sawhney ... [et al.].  
New York : J. Wiley, c2001.  
658.84 TECH.   
 
Telecommunications in business : strategy and 
application / John Vargo, Ray Hunt.  
Chicago : Irwin, c1996.  
650.028546 VARG 
 
Three clicks away : advice from the trenches of 
eCommerce / Michael Drapkin, Jon Lowry, Daniel 
Marovitz.  
New York : John Wiley, c2001.  
658.84 DRAP 
 
Towards a cashless society? : a report to the 
Prime Minister by the Australian Science and 
Technology Council (ASTEC) / prepared by the 
Technological Change Committee.  
Canberra : Australian Govt. Pub. Service, 1986.  
332.760994 AUST 
 
Tracking a transformation : e-commerce and 
the terms of competition in industries / BRIE-
IGCC E-conomy Project.  
Washington, D.C. ; [Great Britain] : Brookings 
Institution Press, c2001.  
381.1 TRAC 
 
Trust and loyalty in electronic commerce : an 
agency theory perspective / Zeinab Karake-
Shalhoub. 
Westport, CT : Quorum Books, 2002.  
658.84 KARA 

Trust and risk in Internet commerce / L. Jean 
Camp.  
Cambridge, Mass. MIT Press, 2000.  
005.8 CAMP 
 
Unchained value : the new logic of digital 
business / Mary J. Cronin.  
Boston : Harvard Business School Press, c2000.  
658.054678 CRON 
 
Understanding business on the internet in a 
week / Bob Norton and Cathy Smith.  
2nd ed.  
London : Hodder & Stoughton, 1998.  
650.0285467 NORT 
 
Understanding the digital economy : data, 
tools, and research / edited by Erik Brynjolfsson 
and Brian Kahin.  
Cambridge, Mass. : MIT Press, c2000.  
330.9 UNDE 
 
Untangling the Web : electronic commerce and 
the consumer / Federal Bureau of Consumer 
Affairs.  
Canberra : A.G.P.S., c1997.  
384.33 UNTA 
 
Using the Web to compete in a global 
marketplace / Browning Rockwell.  
New York : Wiley Computer Pub., c1998.  
658.054678 ROCK 
 
Viral marketing : get your audience to do your 
marketing for you / Russell Goldsmith.  
London : Prentice Hall, 2002.  
658.84 GOLD 
 
Web commerce : building a digital business / 
Kate Maddox, with Dana Blankenhorn.  
New York : Wiley, c1998.  
658.800285467 MADD 
 
Web commerce technology handbook / Daniel 
Minoli, Emma Minoli.  
New York ; London : McGraw-Hill, c1998.  
658.800285467 MINO 
 
Web visions : an inside look at successful 
business strategies on the Net / Eugene Marlow.  
New York : Van Nostrand Reinhold, c1997.  
658.800285467 MARL 
 
Web-based analysis for competitive 
intelligence / Conor Vibert.  
Westport, Conn. : Quorum Books, 2000.  
658.054678 VIBE 
 



__________________________________________________________________________________________________ 
E-commerce / August 2005               14 

Webonomics : nine essential principals [i.e. 
principles] for growing your business on the 
World Wide Web / Evan I. Schwartz.  
London : Penguin Books, 1997.  
658.054678 SCHW 
 
What is EDI? / Martin Preston.  
Manchester : NCC Publications, 1988.  
384.3 PRES 
 
Winning clients in a wired world : seven 
strategies for growing your business using 
technology and the Web / Kip Gregory. 
Hoboken, N.J. : John Wiley, c2004.  
658.872 GREG [2004] 
 
Winning PR in the wired world : powerful 
communications strategies for the noisy digital 
space / Don Middleberg.  
New York : McGraw-Hill, c2001.  
659.2 MIDD 
 
Wired marketing : energizing business for e-
commerce / Glenn Hardaker, Gary Graham.  
New York : Wiley, 2001.  
658.84 HARD 
 
Wireless Web : how to develop and execute a 
winning wireless strategy / Bryan Bergeron.  
New York : McGraw-Hill, c2001.  
658.84 BERG 
 
World business resources.com : a directory of 
over 8,000 international business resources on 
the Internet / Garrett Wasny.  
London : McGraw-Hill, 2000.  
REF 025.06658 WASN 
 
X-economy : profiting from instant commerce / 
Thomas Koulopoulos, Nathaniel Palmer.  
New York ; London : Texere, c2001.  
380.1 KOUL 
 
 
 
 
 
 
 


